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ET’S FACE IT.  YOU’RE PLANNING A MEETING
because you have a story to tell and a 
message to deliver.  Producing a suc-

cessful event that brings your group’s
story to life requires more than just AV.  It
takes a full array of event technology that
starts before the show, impacts your au-
dience during the show and helps your
message last long after the show.  No
one is more experienced at making this
happen than PSAV, your Partners in
Show™.  Our entire array of event tech-
nology services makes your events new,
fresh and different- every time.

PSAV® Presentation Services is the lead-
ing provider of audiovisual and event
technology support to hotels, associa-
tions, producers and meeting planners
worldwide.  Serving over 800 locations,
PSAV is totally committed to making
every live event an unforgettable experi-

ence.  PSAV mixes creativity with the right
technology to make the message last.  

PSAV knows Las Vegas
PSAV supports your Las Vegas shows with
our local team, local management and a
fully stocked warehouse, located right off
the Strip.  We service events, from inti-
mate breakout sessions to elaborate
stage productions.  PSAV’s event tech-

nology experts have the experience and
understanding of local Las Vegas venues.

PSAV offers the best new event tech-
nologies for group meetings applications
by investing in innovative technologies
that enhance live events.   PSAV can pro-
vide a seamless group meeting experi-
ence, with on-site experts for all event
technology services. Services offered in-
clude:

Audiovisual Services
Lighting, sound and projection/digital
image displays to enhance mood, keep
the audience energized and add drama
to meetings.  

High Definition
Consumers have made High Definition
the format of choice in the home envi-
ronment, and have grown to expect it
elsewhere.  Now meetings come alive
with network broadcast quality using
PSAV’s Cortex™ 8000.  Cortex™ runs up
to seven separate computer networks on
site, linked across a gigabit backbone.

Digital Signage
Nothing catches the eye better than mo-
tion graphics and video.  Digital signage
transforms static signs into a dramatic
messaging system.  PSAV will manage
signage updates for you, saving time and
money.

Content Management System
Manage multiple presentations with the
“always open” simple and secure system
from PSAV.  Presenters simply submit
their presentation via a Web portal link,
and can review and edit their materials
anytime.    

PSAV, the event technology experts
When communication goes live, it’s much
more than just a meeting that requires
equipment and an AV guy.  It’s a total ex-
perience.  It’s a show.  It takes someone
who will work with you to put it all to-
gether.  No one is more experienced than
the event technology experts at PSAV.
You have peace of mind in knowing PSAV
sets the stage for success and works be-
hind the scenes, from initial planning to
standing ovations.  

www.psav.com
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AS VEGAS IS HOME TO MANY OF THE LARGEST
trade shows and expositions in the 
world. According to the 2008 Las

Vegas Perspective, over 6.2 million peo-
ple attended conventions in Las Vegas
last year alone. 

Event service providers in Las Vegas pro-
vide all of the essentials that are needed
to create a dynamic and alluring
tradeshow booth. The creation of a bold
display is essential to ensure that poten-
tial clients and customers are engaged.
Event professionals offer everything from
booth set-up and break down to carpet-
ing to display design and storage. Many
even offer audio visual equipment and
any necessary technology.  The following
are simple ideas to create an attractive
tradeshow exhibit:

• Be clear and concise;
• Use interactive displays;
• Offer prizes;
• Stock extra promotional materials;
• Man the booth at all times;
• Engage trade booth visitors;
• Build the impression of demand; and 
• Make information readily available to

visitors. 

Conventions and tradeshows can be an
incredible resource for companies and or-
ganizations of all sizes. However, operat-
ing a tradeshow booth can be
overwhelming for even the most experi-
enced planner. Whether you are a
tradeshow professional or a newcomer to
the scene, the following tips will help en-
sure that you get the best return on in-
vestment from any trade show you
attend.

Develop clear goals. Setting concise
goals for the event is as important as ac-
tually attending. Do you want to meet a
certain number of meeting planners or
sell a specific amount of inventory? You
can have more than one goal, but your

intent must be clear when planning to at-
tend a tradeshow or expo. 

Be informed. It is essential that you re-
search the tradeshow before you attend.
The event will not be worth the return on
investment if it does not parallel the goals
that you have created. You want to
choose tradeshows and conventions that
best suit your participation objectives.

Advertise in advance. Don’t wait to let
potential clients know that you will be at-
tending an event until the actual day of
the affair. Advertising your participation
in advance will help ensure that clients,
customers, suppliers and other contacts
will be on hand to participate in the show. 

From booth rental to equipment storage,
Las Vegas has numerous event profes-
sionals that specialize in maximizing trade
show participation. 

Destination 
Management Companies

A Destination Management Company
(DMC) is a company that specializes in
the organization of meetings and
events in a specific location. There are
numerous DMC’s that operate in Las
Vegas and offer in-depth knowledge
of the city to meeting and event plan-
ners. Using a DMC can be useful to
meeting professionals who want to
plan a Las Vegas caliber meeting, but
don’t know much about the city.
DMC’s specialize in the design and im-
plementation of events, activities,
tours, transportation and program lo-
gistics. 

Using Event Professionals
to Draw a Crowd

You’ve Got A Message-
PSAV Makes It Last
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you select should be able to cater to the
goal of that particular event. Choosing
vendors that don’t match your needs will
only waste your time and give them a
headache. 

Communicate. We all know that commu-
nication is the key to any relationship and
this true of the relationship between
meeting planners and suppliers, as well.
To get the best service, you must convey
your needs in a professional and timely
manner. 

Strike a balance. The relationship be-
tween event service providers and meet-
ing planners should be one of mutual
respect and understanding. While ven-
dors are hired to offer a service, meeting
planners should be conscious of their ex-
pectations. Meeting planners must trust
that the people that they choose to per-
form specific duties will do their jobs. The
balance between hanging on and letting
go is often the hardest spot for meeting
planners to find. 

Value others time. Suppliers are just as
busy as meeting planners. To create long-
lasting relationships with vendors, meet-
ing planners should be timely when
returning calls and providing information. 

Creating a team of professional and cre-
ative vendors will help ensure that your
meeting or event goes off without a
hitch. 

Event Services


